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Mark from Amazon
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Team Lead for Community Impact

Employee volunteers are pivotal to making
Corporate Skilled Volunteering a reality in their
workplaces. Link UP’s multi-year programme with
Amazon has grown thanks to the leaders who've
spearheaded engagements for their own teams,
making customised, high-quality skilled volunteering
a reality across the company. Repeat Amazon
volunteer Mark, a Senior Social Operations Manager
for Prime Video Marketing, has participated in three
Social Impact Solutions engagements at Amazon,
including championing two for his own team in a
drive to strengthen Prime Video Marketing's
community impact.

Unlocking killer insights

As a repeat volunteer, Mark first met Link UP by
joining a two-hour Flash Consulting event and,
having seen the immense value of skills-based
volunteering, came forward to lead a three-month
Be the Change programme with a team of 15
colleagues from Prime Video Marketing in 2024. In
summer 2025, Mark partnered with Link UP to
lead a full-day Marathon Day event, Amazon'’s first
of this type.

This commitment demonstrates the power of
utilising skills to help small charities uncover
simple solutions to organisational challenges. In
Mark’'s hands, dozens of his teammates were able
to share in the experience.

“It’s a really rewarding
experience’’

-Mark, Amazon Volunteer

AT A GLANCE:
* * *
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Volunteer: Mark, Prime Video
Marketing, Amazon

Charities: Daaro Youth, Movement
Works, and Zen Laughter, across
various events

Cause Area: Skills, youth development,
education, mental health

Event: Flash Consulting, Marathon Day
and Be the Change

Time Commitment: Various, ranging
from two hours to three months

Skills Focus: Marketing Strategy, Social
Media, Planning, Proposition
Development

Volunteer Satisfaction Rating: 5/5
Highly satisfied

Teasing out Social Value from Skills

With Mark’s leadership, Link UP was able to take
advantage of a range of skills from the Prime
Video team to meet an array of charity briefs.
From marketing planning, social media, comms,
value proposition development and more, Mark
and his colleagues delivered direct, actionable
advice to numerous small charities on key
marketing challenges.

At Link UP, we look forward to ongoing
engagements with Mark and team, as part of the
growing network of dedicated Amazon corporate
volunteers who have participated in Social Impact
Solutions engagements.



